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Keep it short.

Posts with 80 characters or less — the length of a short 
tweet — garnered 27% more engagement than posts 

that were more than 80 characters. But brevity is far from 
a common practice — only 19% of posts in the study were 

shorter than 80 characters.

*Buddy Media - April 2011
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Ask with the end in mind.

Facebook posts that utilized specific 
calls-to-actions:

1. “Like” - 0.38% engagement
2. “Comment” - 0.14% engagement
3. Neither -  0.11% engagement

*eMarketer - November 2011
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Showcase your organization visually.

Facebook posts that contained the 
following received: 

1. Photos - 0.37% engagement
2. Videos - 0.31% engagement
3. Text only - 0.27% engagement
4. Links - 0.15% engagement

*eMarketer - November 2011
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• Tips, facts and visuals

• Creatively consider sources of untapped 
user-generated content from other channels

•Post-event surveys
•Donation messages

• Content from partners

Great content does not have to be new.
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• 80/20 rule

• Holidays, questions, fill in 
the blanks

• Goal: Drive engagement 
(comments, likes and shares)

• Genuine personality

Incorporate relational content.
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“Donors acquired online who give through multiple 
channels are worth up to 3 times more than those 

who give through a single channel.” -Blackbaud

Align messaging across channels.
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http://www.netwitsthinktank.com/online-fundraising/achieving-better-fundraising-results.htm
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Link to presentation and research at http://LindsayReene.com

The End.
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